= ChunghwaTelecom

INVESTOR FACTSHEET
Chunghwa Telecom is the largest integrated telecom service provider in Taiwan. The goal of the company is Q3 2019
to be a value-creating and trustworthy company in providing Information, Communication and Technology, or ICT,
services.

Mr. Chi-Mau Sheih, Chairman and CEO of Chunghwa Telecom, stated, “We are glad to see that the overall
mobile market was relatively stable during the third quarter, which helped us maintain our leading position by
both mobile revenue and market share in Taiwan. Attributable to the launch of the iPhone 11 and certain
popular mobile plans, the number of net new users turned positive, and the number of subscribers who signed
up for NT$999 or higher-priced bundle plans increased significantly. In our broadband business, revenue
dropped slightly due to a decrease in the number of total broadband subscribers, which was partially offset by

ARKET FACT

our customers’ continued migration to higher-speed fiber services. The impact of the subscriber decrease was Market Cap US$28.0 Billion
further mitigated by our broadband and MOD bundled package, which enhanced customer stickiness.”

“Our MOD/IPTV business continued to outperform during the quarter. We remained the largest video platform in

Taiwan, reaching 2.09 million subscribers, and IPTV revenue reached NT$902 million, representing a 5.9% NYSE CHT

increase year over year. With our free-to-choose channel package plan, which was launched in September, 4 Share Price US$36_56
75% of these new users chose the highest-priced package, and we expect that the revenue contribution will be 52 Week Loleigh US$33 61/36.92

reflected in the fourth quarter. As we move forward, in order to further enhance overall MOD/IPTV performance, N
we will continue enriching our content by introducing OTT services and popular sports events such as the ‘.

upcoming Tokyo Olympic Games. As for our ICT business, both enterprise customer revenue and ICT revenue TSE 2412

increased year over year in the third quarter due to our constant efforts of enhancing ICT initiatives and project  pm,. Chi-Mau Sheih -

acquisitions. We are delighted to announce that we once again obtained the AMI project from the Taiwan Chairman and CEO Share Price R NT$1 12.5

Power Company during the quarter to strengthen our loT deployment and the long-term revenue creation. 52 Week LOWIngh NT$104-5/114-0
Going forward, despite intense competition, we are confident that we will be able to maintain our leading Shares outstanding 7,757 Million

position in the industry by providing excellent services, and we will continue our investment in our core
businesses.”
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Solid Financial Performance

Consolidated
Revenues 50.85 52.70 (3.5) 152.29 160.00 (4.8)
Income from Operations 10.02 10.42 (3.9) 30.72 33.41 (8.1)
Net Income 8.09 8.50 (4.9) 25.01 27.09 (7.7)
Net Income Margin (%) 16.61 16.55 - 16.90 17.36 -
EPS 1.04 1.10 (4.9) 3.22 3.49 (7.7)
EBITDA 18.81 18.38 2.4 57.08 57.31 (0.4)
EBITDA Margin (%) 37.00 34.87 - 37.48 35.82 -
anDatgi:liga;;; ;eg;es?ize;ré Ctordance with T-IFRSs. Figures for 2019 are unaudited. / Net income attributable to owners of the parent. / Net income

Committed to Improving Shareholder Value

NT$n

P 3 2019 AGM resolved to distribute
©n NT$34.7 billion to shareholders
> NT$4.479 per share

» payout ratio 97.9%
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Effective and Efficient Capital Expenditure

Capital Expenditure
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Commitment to Corporate

3 Winner of 4G Service Provider of the year 2019

Social Responsibility
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Environmental Sustainability

Included in Dow Jones Sustainability Emerging
Markets Index simultaneously for the successive
7 years

Winner of the National Brand of the Year Award
awarded by World Branding Forum for the four
years in a row

Trusted Brands Platinum Award— by the
Reader’s Digest for the successive 14 years

+886-2-2344-5488
chtir@cht.com.tw

For more information visit:
www.cht.com.tw/ir




