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Chunghwa Telecom is the largest integrated telecom service provider in Taiwan. The goal of the company is
to be a value-creating and trustworthy company in providing information & communication services.

Mr. Yu Cheng, Chairman and CEO of Chunghwa Telecom, stated, “Competition in the overall market for the
fourth quarter of 2018 remained intense, but we were pleased to see successful consolidation of our customer
base in major segments. In our mobile business, we kept our leading market position in mobile subscribers
and mobile revenue with market share of 36.3% and 37.8%, respectively. To maximize growth of mobile
subscribers and mobile revenue, we will offer diversified rate plans and product portfolio to satisfy differing
customer demands and encourage greater sign-ups of higher price plans in 2019. For the broadband and the
MOD segment, we also maintained our leading market position in Taiwan with 4.5 million and more than 2
million subscribers respectively in the fourth quarter. We expect continued growth of MOD subscribers with our
high quality content, such as the exclusive Netflix 4K streaming introduced in January.”

“In 2019, we aim to enhance overall business performance by making our research, sales and service
distribution more efficient. In particular, we expect our ICT business will rebound as we develop more ICT-
focused solutions with our advantages in capabilities of cloud operations, big data analysis, and block-chain
technologies. We also aim to further expand our IDC business, which reported an increase in revenue and
traffic volume in 2018, by continuing the third phase of construction of the highest rated data center in
Bangiao. We remain committed to diversifying our growth drivers and solidifying our industry leadership in
2019 and in the years to come,” Mr. Cheng concluded.

Mr. Yu Cheng
Chairman and CEO
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Q4 2018

MARKET FACT

Market Cap US$27.0 Billion
NYSE CHT

Share Price US$34.58

52 Week Low/High US$34.02/39.33
TSE 2412

Share Price NT$107.0

52 Week Low/High  NT$104.5/115.0

Shares Outstanding 7,757 Million

as of Jan. 25, 2019  Source: Bloomberg

DIFFERENTIATING FACTORS

* Leading Position in Customer
Access

» Extensive Product Portfolio
with High Quality Services

« Branding & Scale Advantages

» Advanced Network &
Technology Capabilities

« Financial Strengths
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For more information visit:
www.cht.com.tw/ir
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Solid Financial Performance

Consolidated
Revenues 55.46 60.88 (8.9) 215.46 227.51 (5.3)
Income from Operations 10.21 10.43 (2.1) 43.62 46.70 (6.6)
Net Income 8.42 8.68 (3.0) 35.52 38.87 (8.6)
Net Income Margin (%) 15.67 14.65 - 16.93 17.60 -
EPS 1.09 1.12 (3.0) 4.58 5.01 (8.6)
EBITDA 18.19 18.42 (1.3) 75.49 78.60 (4.0)
EBITDA Margin (%) 32.79 30.26 - 35.04 34.55 -
Nt income margin ¢ based on coneolidated net Income (Including net meome attrbutable to NCI). JEBITOR = operating meame + -
Depreciation & Amortization. /The calculation of growth rates is based on NT$mn.

Committed to Improving Shareholder Value
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Effective and Efficient Capital Expenditure
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Commitment to Corporate
Social Responsibility
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